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With net sales of DKK 870 million and a pre-tax profit of DKK 151.6 million, 2017 was a new record year for Mascot International A/S.
Turnover was up 13.5% compared to 2016, when the company posted turnover of DKK 767 million, while the profit before tax in 2017 was DKK 26 million more than in the previous year.
“2017 was our best year ever, and I’m obviously delighted, especially in light of the fact that the period has been marked by significant investments in our new headquarters in Paarup,” says Michael Grosbøl, owner and CEO of the family business.
He reports progress on all fronts in the workwear manufacturer’s international markets.
“We have seen growth everywhere, not just in Denmark. The economic cycles are with us, and in 2017 we launched a number of products which are proving popular with customers,” says Michael Grosbøl.
A new 2017 collection bears the name Mascot Advanced.
The garments in the collection are made of extremely elastic yet strong fabric, while the work trousers feature pockets for kneepads with magnetic closure.
A growth in earnings of 21% was realised from 2017 to 2016, against 13.5% growth in turnover.
“Our profit is growing more than our turnover because of efficiency increases at our factory in Laos,” says Michael Grosbøl.
At the end of 2017, equity was DKK 581.5 million.
“Having continually re-invested its profit in the business, the company is now rock-solid financially, and it is thus able to make long-term investments in growth and increased competitiveness,” according to the management’s review.
And compared to the beginning of the year, Mascot’s equity is now even larger.
Michael Grosbøl says that the figure at the beginning of March had passed the DKK 600 million mark.
“The growth is continuing, and we are actually ahead of budget at the end of Q1 this year,” says the Mascot boss, who expects 2018 to be another record year with earnings in the region of DKK 160-180 million before tax.
