[bookmark: article][bookmark: _GoBack]Record sales of workwear: Mascot expects to hit DKK 1 billion in 2018 
BØRSEN, 25 APRIL 2018   

Michael Grosbøl is growing the top and bottom lines year after year in the family business. Constant streamlining is now leading to a threefold increase in the number of employees at the Mascot factory in Laos
The most successful workwear manufacturer in Denmark – Mascot – continues to flourish. 

Both the top and bottom lines have set new records in the past financial year, and majority shareholder and CEO Michael Grosbøl is confident the good times will continue.
Turnover in the family-owned business will hit DKK 1 billion in 2018, while the profit before tax is expected to be in the region of DKK 160-180 million.
According to the recently published annual report, turnover increased by well over 10% in 2017 to DKK 870 million, while the profit before tax grew by more than 20% to DKK 152 million.

Investments
The reason for Mascot’s impressive development is, basically, that the company invested early on in building three factories in Vietnam and, most recently, a factory in Laos, as well as new headquarters and a fully automated warehouse in Paarup between Ikast and Silkeborg. And not least its constant streamlining of operations everywhere.
The factory in Laos, where wages are lower than in Vietnam, now needs to be expanded from 700 to 2,100 employees.
The fact that the Laos factory, which is the newest, is now fully commissioned was a key contributory factor to the latest improvement in Mascot’s results.
Michael Grosbøl invested in the first factory in Vietnam right at the beginning of the new millennium.

Rising wages
The new warehouse in Paarup, where Mascot has brought together activities from six former departments in and around Silkeborg, is also up and running smoothly, according to the CEO: 
“Our earnings are under pressure, as wages are rising significantly in the countries where we have our production, and at the same time commodity prices are also on the up. We’re therefore strongly focused on further increasing efficiency to mitigate the negative effect of the cost price increases on our earnings as much as possible,” writes Michael Grosbøl in an email to Børsen.
Following investments in efficient production and continuous improvement programmes, Mascot’s operating profit in 2017 accounted for more than 18% of turnover, and this key figure has been improving year on year.
The biggest Danish workwear manufacturer, Kansas, has only very recently succeeded in pushing its profit margin ratio above zero.

Selling prices raised
Mascot has recently raised its selling prices, but is swallowing much of the increase in cost prices in order not to lose market share. However, the company still expects to grow its profit.
“We are growing in all our markets, and I expect overall growth in the coming years. This year we are entering a new market – but we’re keeping our cards close to our chest and not saying where,” writes Michael Grosbøl.
He took over the management of Mascot after his father, John Grosbøl, 20 years ago, and is now CEO and the largest shareholder with more than 50% of the shares. His mother, Tove Grosbøl, and sister, Susie, own the rest.

